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RFP	
  Client	
  Audit:	
  	
  
	
  

Big	
  Brothers	
  Big	
  Sisters	
  of	
  America	
  Website	
  
	
  
The	
  homepage	
  for	
  the	
  Big	
  Brothers	
  Big	
  Sisters	
  website	
  sends	
  multiple	
  messages	
  to	
  
the	
  reader-­‐	
  one	
  of	
  which	
  involves	
  their	
  social	
  media	
  activity.	
  Looking	
  at	
  a	
  glance,	
  
there	
  is	
  a	
  side	
  section	
  promoting	
  that	
  you	
  (the	
  reader/	
  user)	
  follow	
  Big	
  Brothers	
  Big	
  
Sisters	
  on	
  Facebook,	
  Twitter,	
  and	
  Youtube.	
  To	
  reach	
  this	
  portion	
  of	
  the	
  homepage,	
  
one	
  must	
  scroll	
  down	
  the	
  page	
  before	
  it	
  is	
  eligible	
  to	
  view.	
  This	
  sends	
  an	
  indirect	
  
message	
  that	
  social	
  media	
  does	
  not	
  take	
  priority	
  over	
  donations	
  and	
  volunteer	
  
work.	
  	
  
	
  
However,	
  the	
  BBBS	
  social	
  media	
  outlets	
  are	
  still	
  a	
  large	
  part	
  of	
  the	
  organization.	
  
Interaction	
  with	
  users,	
  giving	
  news	
  updates	
  and	
  success	
  stories,	
  and	
  keeping	
  the	
  
public	
  interested	
  is	
  all	
  done	
  through	
  social	
  media	
  outlets.	
  	
  
	
  

	
  
From	
  this	
  screenshot	
  image,	
  one	
  can	
  see	
  where	
  the	
  social	
  media	
  promotion	
  is	
  placed	
  on	
  the	
  website’s	
  homepage.	
  
	
  
	
  

	
  
	
  
	
  
	
  
	
  
	
  
	
  



BBBS	
  Active	
  Communication	
  Channels	
  
	
  

Along	
  with	
  the	
  organization’s	
  personal	
  website,	
  BBBS	
  actively	
  uses	
  Facebook,	
  
Twitter,	
  and	
  Youtube	
  to	
  interact,	
  inform,	
  and	
  include	
  social	
  media	
  users.	
  Differences	
  
between	
  posts,	
  interaction,	
  and	
  more	
  depend	
  on	
  the	
  particular	
  social	
  media	
  outlet	
  
and	
  who	
  Big	
  Brothers	
  Big	
  Sisters’	
  audience	
  is	
  targeted	
  to.	
  	
  
	
  
	
  
Facebook	
  Page:	
  
	
  

• Includes	
  same	
  color	
  theme/images	
  from	
  original	
  website,	
  as	
  well	
  as	
  other	
  
action	
  shots	
  of	
  involved	
  volunteers	
  

	
  
• Posts	
  tag	
  sponsors	
  and	
  ask	
  questions	
  to	
  the	
  public	
  

	
  
• New	
  updated	
  activity	
  every	
  day	
  or	
  every	
  other	
  day	
  

	
  
• Received	
  4.5	
  out	
  of	
  5	
  stars	
  with	
  155	
  ratings	
  

	
  
• Around	
  64,800	
  likes	
  

	
  
• Includes	
  a	
  mission	
  statement	
  and	
  links	
  to	
  other	
  BBBS	
  social	
  media	
  

	
  
	
  

	
  
	
  
	
  



Twitter	
  Page:	
  
	
  

• Around	
  11,500	
  followers	
  
	
  

• 3,077	
  tweets	
  
	
  

• Tweets	
  at	
  followers	
  and	
  acknowledges	
  follower’s	
  involvement	
  	
  
	
  

• Many	
  posts	
  on	
  Facebook	
  are	
  seen	
  on	
  Twitter	
  
	
  

• Same	
  identifiable	
  logo	
  and	
  ‘about’	
  description,	
  just	
  not	
  as	
  lengthy	
  
	
  

	
  
	
  
	
  
	
  
Youtube	
  Page:	
  
	
  

• 814	
  subscribers	
  and	
  over	
  100	
  uploaded	
  videos	
  
	
  

• No	
  profile	
  picture	
  
	
  

• Contains	
  links	
  to	
  original	
  website	
  
	
  



• Includes	
  a	
  discussion	
  board	
  for	
  viewers	
  to	
  comment	
  on	
  
	
  

• Uploaded	
  videos	
  are	
  categorized	
  to	
  make	
  sections	
  and	
  topics	
  organized	
  
	
  

	
  
	
  
	
  

	
  
	
  

Findings	
  
	
  

Active	
  Communication	
  Channels:	
  
Facebook	
  and	
  Twitter	
  are	
  used	
  daily	
  and	
  are	
   considered	
  as	
   the	
  organization’s	
   top	
  
social	
  media	
   platforms.	
   Youtube	
   is	
   also	
   used	
   as	
   a	
   platform,	
   but	
   does	
   not	
   have	
   as	
  
much	
   activity	
   and	
   is	
   not	
   as	
   popular.	
   The	
   BBBS	
   pages	
   located	
   on	
   Twitter	
   and	
  
Facebook	
   can	
   be	
   found	
   quickly	
   and	
   easily	
   on	
   the	
   side	
   of	
   the	
   homepage.	
   Recent	
  
activity	
  on	
  Facebook	
  can	
  be	
  seen	
  at	
  that	
  section	
  of	
  the	
  homepage.	
  	
  
	
  
Target	
  Audiences:	
  
The	
   target	
   audiences	
   vary	
   from	
   each	
   social	
   media	
   form.	
   People	
   involved	
   in	
   the	
  
organization	
   and	
   likers	
   are	
   tweeted	
   at	
   with	
   praise	
   and	
   follow	
   up	
   responses	
   to	
  
tweeted	
   questions.	
   The	
   Facebook	
   page	
   is	
   aimed	
   more	
   to	
   potential	
   involved	
  
members	
   and	
   serves	
  more	
   as	
   a	
   newsletter.	
   Consistent	
   updates	
   on	
   both	
   platforms	
  
reach	
  all	
  of	
  the	
  target	
  audiences.	
  
	
  
	
  



Improvements:	
  
BBBS	
   is	
   doing	
   a	
   great	
   job	
   being	
   active	
   on	
   social	
  media.	
   I	
  more	
   pictures	
  would	
   be	
  
beneficial	
   and	
   could	
   help	
   reach	
   out	
   to	
   other	
   users.	
   The	
   Facebook	
   page	
   could	
   be	
  
improved	
   by	
   including	
   more	
   non-­‐active	
   members	
   as	
   well	
   as	
   overall	
   interaction.	
  	
  
Both	
  the	
  Twitter	
  and	
  Facebook	
  pages	
  appeal	
  to	
  different	
  audiences,	
  and	
  I	
  think	
  that	
  
is	
  great	
  because	
  it	
  gives	
  people	
  a	
  choice	
  and	
  more	
  variety.	
  	
  	
  
	
  
	
  
	
  


